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“Allow recipients to view email in web browser. Always provide 
this option.” 

“Pre-Header should include a link to view in browser.”

“Essential Features … View in Browser”

“Always include a ‘View in Browser’ link.”

For instance, “View in Browser” Links



PREHEADER
HEADER

BODY

FOOTER



PREHEADER

“VIEW IN BROWSER” LINK
PREHEADER ALSO 

VISIBLE IN INBOX VIEW



+ =@



Now I know what you’re thinking…



0.2%
Viewed in Browser

99.8%
Viewed in 
Email Client



Does this advance 
my business 

objective?

Does this serve 
my audience?







Let’s talk about some other 
bullsh!t best practices



Delete Disengaged Subscribers



Delete Disengaged Subscribers  = 



Test Everything



Test Everything  = 



Who’s 
Your 
Secret 
Crush?







There are only two 
no-bullshit best practices:

• Be legal
• Be relevant



Now let’s talk about those 
bullsh!t studies.



“Study shows video increases CTRs 96%”

“73% of marketers say video increases CTRs”

“Video in email can lift conversion rates by 50%”

“Using the word ‘video’ in a subject line increases CTRs by 64.8%”

Like those ones about video in email…



Results for Client A
Compared to average email performance that quarter

UNIQUE 
OPEN RATE

-60%

UNIQUE 
CLICK RATE

-67%



Results for Client B
Compared to performance in no-video messages in the same campaign

UNIQUE 
OPEN RATE

-42%

UNIQUE 
CLICK RATE

-31%



Results for Client C
Compared to performance in no-video messages in the same campaign

UNIQUE 
OPEN RATE

-21%

UNIQUE 
CLICK RATE

-68%

CLICK-TO-
OPEN RATIO

-55%
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Be Wary of Flawed Methodology





So what’s a marketer to do?



Take It All with a Grain of Salt



Apply Critical Thinking & Challenge Convention



Courageously Embrace & Create Change



AND REMEMBER:

Even the BEST Best Practices Can Be Broken




