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The Homebuyer’s Pain

There are, literally, many

doors to choose from.
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The Journey to Purchase

The buyer’s journey to a place they’ll love to live is fraught with challenges.

Consideration Warm-Up Active Search Move
(Wandering (Undirected (Momentum (Offer/apply, (Passive  (Confirmation
search) searching) building actions) negotiate) search) search)
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Leading Hypothesis

When we acknowledge what you’ve told us you care about to personalize your

paths forward, it will increase your likelihood of taking action and feeling the

reward of progress.
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Basic Application - Single Channel
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Continue Your Search &)
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Use Case «.
Email: Trulia’s weekly newsletter Spring 2019
homebuying
Engagement: 30% OR, 5% CTO QUIde_ | |
Problem to solve: CTO below benchmark ‘mmgmme”gmmmmye’s'

and we weren’t giving people a fallback

{E‘v Keep looking for
option for engagement O i
Solution: Introduce “continue your
search” as the fallback CTA to get people

back into browse, good for retention
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Continue Your Search &)

/ oo
‘Prange County Great Park

] 255 Homes for You
[ Buy: $629k - $3.68m

Increased engagement

pe Local Highlights

*  +63%increaseinCTO

Spring 2019
homebuying

Increased bottom funnel KPI guide

For the fiest tema in 3 while, the market is
trending in the right directson foe buyess. $850,000

- +5%increase in connections e i

E Keep looking for
- C

| | your dream home N
¥ Continwe Your Search

with our Premier Agents

ftrulia Buy Rent Mortgage Localinfo  Additional Resources

[hroom Homes For Sale - 1024 homes availa

NEW - OPEN HOUSE  « SAT, 12:00..

B3bd J2ba 1,560 sqft

Any Price 24+ Beds All Home Types All For Sale Ke
Crime  Schools  Commmute

Orchard Hills
5] 106 Homes for You >

2 Buy: $888k - $4.3m Santa Ana
See Local Highlights
NEW -« M +SUN, 2:00...
RS e O
X Busine
.
$730,000 ;
#3bd J3ba 1.585sqft Srientoi/
IMesa

NEW + OPEN HOUSE < SAT, 12:00... (.g:
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Application 2 - Cross-Channel
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ftrulia Buy Rent Mortgage Locallnfo  Additional Resources

< Back to Search (F ale

38 Springs Road FOR SALE
e G 22920 (Northwood Point $1,564,000

2beds » 2baths e 1,254 sqft « 2,909 sqft lot size « Single Family Home Est. Mortgage: $7,035/mo
% ¥

Use Case New- PN HousE A9

& (415) 574

The Eric Tu

(415) 574-

Laura Kauf

(415) 574-

Nancy Cor

2 (415)574

Take the next step

When a buyer falls in love with a home,
she doesn’t know what to do next and we

do little to guide her.

We show her personalized paths forward

to increase her likelihood of taking action ¢ |[ewle BEEEEN o =

and feeling the reward of progress.
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Take the Next Step &)

Ftrulia Buy Rent Mortgage Locallnfo Additional Resources

< Back to Search (F ale

38 Springs Road FOR SALE
e, CA 92620 (Notiwood Poin $1,564,000

2beds « 2baths « 1,254 sqft « 2,909 sqft lot size ¢ Single Family Home Est. Mortgage: $7,035/mo
John Kirkg

(415) 574

The Eric Tu

(416) 574-

Laura Kauf

(415) 574-

PREMIER A

Nancy Cor

;. (415) 574

Use Case =

*  We think of a buyer’s Saved Homes
as our version of a “cart”.

* We want to inspire the best next
action on a home that she has

shown us she loves 9

ACTIVATE19 rresented by: @ iferable Ttrulia



Take the Next Step

Audience meets a set of criteria

to initiate trigger

Customized suggested actions
that pertain to each user’s
specific needs & the home they

love.
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Take the next
Step V1
Save similar
homes

Home still
on the

market?
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Take the Next Step: Email

Dynamic template for personalized data
Destinations that match your preferences

and use this home as the anchor
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Take the next step on
38 Springs Road

S $1,001,500
4 2bds 2 bths
LSy 38 Springs Road

~d

Buying a home can be a challenging and
ambiguous process but you have options. Take
the next step on your saved home before it goes
off-market:

Tour the home.

8 Contact a Trulia Premier Agent to tour 38
Coronado Pointe
See the home —

See more homes like this one.
O\ Trulia will recommend more homes like
this one.

See recommended homes —

Find out what you can afford.
f}) Let Trulia be your mortgage guide.
Get pre-qualified today —

u're receiving this email because you
2 home. Edit Settings —
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Take the Next Step: &3
Facebook Retargeting

Typically use paid retargeting channels

to expand our addressable audience

Retargeting engaged users via Facebook
to provide that additional nudge of

encouragement

/;‘}
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Preliminary Results

Leveraging a multi-channel approach
increases addressable audience and is
more effective at driving key user action.

A material liftin buyers’ taking a
meaningful action

An increase in connections with our
Premier Agents
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Enablement through the Iterable Platform




The Power of Iterable

% Program enablement

Campaigns

Segmentation

Me.tadata Of marketers cite lack of technical
Snippets resources as their primary
Workflows limitation in leveraging dynamic
Multiple channels content.

Iterable Cross Channel Engagement Benchmark Report
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Q&A
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