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How cross-channel are we, really?



How do marketers really feel about their programs?



Which channels are used for promotion?



Mapping out the customer journey



The Customer Journey



Campaign strategies across the lifecycle



ACTIVATION: Welcome Campaigns



Activation By the Numbers



Activation By the Numbers



• Personalized by first 
name

• Cross-channel CTAs

• Get started 2nd touch

Walmart’s Warm 
Welcome



More Welcome Inspiration



• Embrace your purpose & objectives —
Onboarding, app download, loyalty, etc.

• Provide crystal clarity –
Tell customers what to do AND what to expect

• Gather data for future personalization —
Offer a quiz, send a survey & ask for preferences

ACTIVATION: Welcome Campaign Tips



NURTURE: Promotional Campaigns



Nurture By the Numbers



Nurture By the Numbers



• Email, mobile push, 
web push

• Frequent emoji use 🔥

• High message cadence

Fashion Nova’s 
Cyber Monday Sale



More Promotion Inspiration



• Leverage dynamic content —
User profiles, event data, data feeds & metadata

• Test your incentive strategy —
Personalize the discount by segment & behavior

• Try out one new channel —
94% who opt in to web push stay subscribed

NURTURE: Promotional Campaign Tips



REACTIVATION: Cart 
Abandonment Campaigns



Reactivation By the Numbers



Reactivation By the Numbers



• Personalized by item 
name, image, rating, 
price

• Recommends similar 
products

• Increases in urgency

Wayfair’s Cart 
Abandonment



More Abandonment Inspiration



• Don’t leave $$$ on the table! —
81% of marketers achieve conversion up to 40%

• Start off small —
A simple reminder works wonders

• Level up with browse abandonment —
All online activity is ripe for re-engagement

REACTIVATION: Abandonment Campaign Tips



Top Takeaways



• Going cross-
channel is a work in 
progress
• Email
• Mobile push
• Web push
• SMS
• In-app
• Direct mail
• Social retargeting

In summary...

• Testing increases 
performance AND 
confidence so start 
small and iterate 
from there!

• Map out the 
customer journey
with automated 
campaigns to 
activate, nurture & 
reactivate 
subscribers



Q&A




