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“Our focus has always been on creating a
seamless and meaningful experience for
our customers. With Iterable, we are able to

/
% quickly adapt our communications to our
‘ I N E M A R K customers’ changing needs, and optimize
our strategy and processes to ensure we
, continue to exceed their expectations.”

Anna Bayacal
Senior Manager, Digital Communications
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NOW HIRING!  NOW HIRING! NOW HIRING! NOW HIRING! NOW HIRING! NOW HIRING! NOW HIRING!

FREE MOVIES, FLENIBLE SCHEDULES & MORE

CINEMARK

MOVIES THEATRES MOVIE REWARDS

GET TICKETS NOW

HENSHOTK sl

SEEITIN

CINEMARK XD ‘ ONLY IN THEATRES

Juf 5

(MARVELITII

THOR: LOVE AND THUNDER

Action, Adventure
PG-13

GET TICKETS

Animation, Adventure
PG

GET TICKETS

CINEMARK

MOVIES THEATRES MOVIE REWARDS

- SKIPTHELINE. --
SAVOR THE SHOW.

MOVIE CLUB MEMBERS GET
20 %OFF
SNACKS
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DOWNLOAD OUR APP TO GET TO THE ACTION FASTER!
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2 Download on the
[ $ App Store
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From Reacting to
Customer Signals to

How can we

[ ] [ ] e
make it happen? AI‘I'l'ICIpCI"'Ing
What will Prescrip-ﬁve Cusll'omer Needs
happen? Analytics
Why did it Predictive
4 happen? Analytics
What Diagnostic
happened? Analytics
Descriptive
Analytics

VALUE

DIFFICULTY
Source: Gartner



Book a long vacation Successfully onboard

priceline g Airtable

ANTICIPATING CUSTOMER NEEDS

Watch a new TV show Become a paid subscriber

FE fasfrin
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PREDICTIVE GOALS



Goal criteria

[I———

P red i Clll i ve Predict if a customer will...

.
... ITERABLE Messaging Content Contacts

Goa Is Have property select contact property

< SEE ALL PREDICTIVE GOALS

it 4 ITERABLE Al H
Susbcription renewal @ lSeorch contact properties...

inagiven 1 m

Custom Goals
Contact property Goal criteria —_— Age s’rring r_'———

subscriptionPropensity

Predict if a customer will.
Description

Likelifood of hioving o peid subseripHn Email address System
Have property subscription = paid

Status

Ready First name string

inagiven 1 month period
Last refresh (7)

Bl Last name string
Prediction
Predictive strength () . .
Contact selection Subscriber string
Strong
Most likely fo convert (top 10%) Least likely to convert (bottom 10%
Understand your prediction Total purchases long
0.25

433 contributing events
and properties. 0.20 427,837 contacts selected
Most meaningful (2)

purchase_date

015 6.2x more likely to convert than avg.

Approx. 52K conversions predicted

Probability

viewed_product

added_to_wishlist &
005 View selection in segmentation —>

@ Explore 0.00
[¢] 20 40 60 80 100

Percentile




L] o
. Predictive
0.0 ITERABLE Messaging Content Contacts Insights Integrations Q) Q 33 ,g‘ Product Testing

< SEE ALL PREDICTIVE GOALS Goq Is

Susbcription renewal #merasLe a1

Contact property Goal criteria Audience Seg ments

subscriptionPropensity

Predict if a customer will...
Description

Likelihood of having a paid subscription
Have property subscription = paid
Status
Ready
inagiven 1 month period
Last refresh (7)

Sep 6, 2022
.
Prediction
Predictive strength (%)
Contact selection
Stzzosiu) 427,837 contacts selected
Most likely o convert (fop 10%) Least likely to convert (bottom 10%) 4
Understand your prediction 6.2x more likely to convert than avg.
0.25
433 contributing events . s
ard propertist. 020 Approx. 52K conversions predicted
Most meaningful (2) Z o015
purchase_date E
viewed_product $ o1
¥ ? - S .
S —— o View selection in segmentation —>
@© Explore 0.00
(] 20 40 60 80 100 /
Percentile




4 ITERABLE Al

Understand your prediction

Get Actionable
Insights

Predictive strength Events & properties

Strong il 433

Breakdown of the events and properties
shaping your prediction

EXPLAINABLE Al

433

&
“

® purchase_date

© added_to_wishlist
® viewed_product

See more ~

Eeors o Pronerretast eyl Events and properties most likely to...

& Increase goal outcome

& Increase goal outcome @
added_to_wishlist

viewed_product

added_to_wishlist Property

list_subscribe

viewed_product Custom event

™ Decrease goal outcome

list_subscribe System event




Ho Joon Cha
Lead Marketing Strategist
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- | PrrEDICTIVE GoALS

: & EXPLAINABLE AI
---------- . Develop Smarter
— Personalization Strategies

Iterable’s Al
Optimization Suite

Transform insights into smarter
marketing decisions.

BRAND AFFINITY™

Power Your Campaigns m
with Customer Sentiment - = C
—
Messages a Start when
= ¥ SEND TIME

OPTIMIZATION

m = a Eyil Connect With Your Audience
at the Perfect Moment




Anticipating
Customer Needs

Optimize Journeys
for Individuals



= « WelcomeSequence % ¢ [ - Help v Q [ N Feedback? \ |_/

Tile ID 2635221 @

Has previously purchased? Tileset
Matches 1 Criteri

Messages

]

Tile ID 2635222

Special Offer - Welcome Discount Note
6 Just for you... 15% offl Turned on Send Time

Optimization for this tile.

New journey experience is §

- Manager, Growth Operations

Web push

e Love the new Notes and
e Ry €€ | the ability to save images
a Wit of the journey!

3 days, 0 h , 0 minut
Should we consider shortening e 2 hours, Sminutes

ihis deloy? - Sr. Email Marketing Manager

Note

- Filters and flow

®
Tile ID 2635006 I =~

E Completed Account Setup? Yes/no split A/B split

Matches 1.
r s
» b

Q Attribute split ~ Send fo journey
— | 100% + [ Hide3notes Tile ;D\:‘m
User updates
About Exit rules @ Last saved 2 minutes ago ~ Test Journey Publish Save draft e @
o List

Remove from




Hold Until Tilesets
n Hold 2 Tilesets

Duration

Special email for US market

How long should users be held to wait for a rule match? Q all tilesets. A i
This is my description! Morbi leo risus, porta ac consectetur ac, vestibulum at eros.

30 days

Special email for US market

D 33

Yes/no split

Release rules To-do list
Users will be held until one or more of the following rules is met. Any users that don't match these criteria by the end of the hold duration will be
Matches 3 criteria

sent down the "Rules not met" branch. Holiday email

Welcome series
Rule 1: Hold users until...

Onboarding favorite

Exit Rules

Journey management blob

Eventoccurs  Userupdates  Catalog changes Exit rules Total sent:

Userupdates  address  matches regex  Raleigh

Delivery rate:

: Open rat
If any of the following rules are met, users will be removed from the journey regardless of what step they are actively on. Learn more RS FoE

Rule 1: Remove users when. Inserted 143 times

Created May 3, 2021 at 12:00 pm PST
Eventoccurs  addedfowishlist with any v of the following... + Condition @ connorchun

where  added fo wishlistfavorite foys from last year  matches regex  Santa’ list for this year
W Delete

or where added to wishlist.starred s set
Insert

Eventoccurs  Property changes

+ Exit rule



Julia Erlandson
Marketing Strategist




Julia Erlandson
Marketing Strategist




Katie Barends
Director of Content Deliver
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AVAILABLE IN GA AVAILABLE IN BETA
Predictive Goals Predictive Goals: Explainable Al
Studio: Tilesets, Notes, Drafts Studio: Exit Rules
New Template Experience Studio: Channel Optimization, Hold Tile,
Revision History, and Copy Journeys
Audience InSightS ACross projec-rs

Offline Events Web In-App

In-App Recall Template Editing in Studio

Messaging Insights Sharing Quiet Hours
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Meet the Product Team

Product Meet & Greet Roundtable

Foyer | 4:30 - 5:00

Check out product sessions

Get to Know the All New Templates Experience
Salon7 & 8 | 1:10 - 1:20

How To Make SMS Your Most Profitable Channel
Salon7 & 8 | 2:35 - 2:45

Leveraging Al to Drive Business Outcomes
Salon 9 | 3:40 - 4:10



