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Mike Cessario

CEO & Founder

LiquidDeath

Tomorrow, Thursday, May 2
9:00 AM in the Imperial Ballroom



@ Activate

Engage and earn points

Be entered into our raffle and redeem
your points for amazing items, many of
which are from our awesome customers.

Claim joy at The Market!




Where Al and Creativity
Spark Marketing Joy







Scaling with Our Customers
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EVERY SINGLE MONTH
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Exponential Productivity Increase










@ Wawa's Pizza is HERE!
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The Power of Insights







(o)
0%
more revenue
within a month

Goal prediction

Perform event & Purchase occurs atleast 1 fime(s)

- with total purchase amount 2 $100.00
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“Alis a new kind of
digital species”

Mustafa Suleyman
Microsoft Al
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of consumers say too many messages
as the main reason they no longer want
to hear from brands.

MarTech.org | Feb 2024




Iterable Al.

Stand out from the noise.




Cap the number of marketing SMS messages your audience receives

Optimize Goal criteria
Frequency optimization range (2)

orm event o Purchase occurs atleast 1

8| min [ - 0 max
Use email rule Default

idience distribution by optimized frequency @

s No cap
I

Fixed cap

Optimize &

“Frequency Optimization

empowers us to deliver relevant and
engaging experiences for customers,

without worrying about
over-messaging them. we can easily
monitor the analytics and make data-driven
adjustments. It made our marketing more

strategic and effective”
Loyal Positive Neutral

]
Cynthia Caridad = o
Director of Lifecycle L"l)l a v

4 Brand Affinity split

Matches 3 criteria

+60%

increase in revenue in key
markets within a month
using Predictive Goals

Wolt

+44%

in new user conversions
using Brand Affinity

realself.



4 61%

Customers have already
embraced Al revolution



Iterable Al.

Stand out from the noise.

Embrace
innovation
velocity



Iterable Al.

Stand out from the noise.

DATA
Contextualize Embrace
Al for your innovation

brand velocity



Iterable Al.

Stand out from the noise.

DATA
Elevate & Contextualize
direct Al Al for your
automations brand

Embrace
innovation
velocity



Iterable Al.

Stand out from the noise.

DATA

Elevate &
direct Al
automations




% ITERABLE Al

Empower people with insights,
automation controls & glass box Al




4 ITERABLE Al

a» CONFIGURABLE

Customizable with built-in context

Frequency optimization range @

- n max  messages per  week v

4 Audience distribution by optimized frequency ® Refreshes Use email rule Default

8 9 10 1o cap
Fixed cap

Optimize {E?



4 ITERABLE Al

a» CONFIGURABLE

Customizable with built-in context

Frequency optimization range @

messages per  week v Opfl mize

4 Audience distribution by optimized frequency ® Refreshes Use emaiil rule Default

8 9 10 11 No cap

Fixed cap

Optimize {m

TRANSPARENT

Glass Box Transparency

4 ITERABLE Al

Understand your prediction

Predictive strength Events & properties

Strong 433

Breakdown of the events and properties
shaping your prediction

433

&
“

® purchase_date
© added_to_wishlist
® viewed_product

See more ~

4 ITERABLE Al

Understand user affinity

Contributing factors over past 90 days...

Top campaigns

> Apr 2024 package offer codes
4 3 Email opened 3 doys ago

. Recurring | Weekly Product Drop

2 In-app clicked 3 days ago

boo1724 E\N_ROS_MON_YUK]
< £ Email opened 4 d g0




Announcing

Brand Affinity Insight
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Affinity changes over time

4 ITERABLE Al

23.9% Loyal 1.8m users

B 10.2% Positive (774.7k users e A o b b A b g

11.6% Neutral (881

Brand Affinity —
REPOrting """""""" —— T ....................... —

¥ 41.1% Unscored

Understand impact across
campaigns & channels

BIGGEST INCREASE

- & 13% of users moved up to Positive Affinity
View in segmentation

May 16 - 23 May 24 - 30

Sentiment trends ® Loyal @ Positive
Al campaign attribution

One-click audience creation



4 ITERABLE Al

Brand Affinity
Reporting

Understand impact across
campaigns & channels

Sentiment trends
Al campaign attribution

One-click audience creation

Affinity changes over time

May 16 - 23

@ Loyal

23.9% Loyal 1.8m

& 10.2% Positive (77

11.6% Neutral (881

13.2% Negative (1.Im u

¥ 41.1% Unscored

May 24 - 30

@ Positive

BIGGEST INCREASE

& 13% of users moved up to Positive Affinity

View in segmentation
TOP CONTRIBUTING CAMPAIGNS

Brand new! Tempilates classes!
ID: 15687961

From snap to snippet, a memoir.
ID: 15687961

Sometimes u need a lil help from Al
ID: 15687961

Refresh your Project Sweatings



Iterable Al.

Stand out from the noise.

Contextualize
Al for your
brand




Field

FirstNme
first_name |
Name /|
firstName
firstName (string) 1
Added_to_cart
Add-to-cart
addToCart
phone Number
phone_number
phone-number
last_login_date
LastLogin
adress
Address
adress

dob

DateOfBirth

No. of Instances

Last updated

@Error
Never
2018-12-05
2021-12-05
2024-04-30
2024-04-18
2024-04-25
@ Error

@ Error
Never
2021-12-05
2018-12-05
2021-12-05
2024-04-30
2024-04-18
2024-04-25
2024-03-25
@ Error

Sample Values

John Sarah € null Ale X kJohn Michael null Sam Christ...

NULL Michael® “N/A” Sam NULL Ashton “N/A” Ash...
Abbey Abigail Salmon Allison 204543 Donovan Drake...
Abbey Abigail Salmon Allison 204543 Donovan Drake...
{Allison, catalog_item_1}, {Scott, catalog_item_5} {Scottsd...
test

Null

1234567890 (098) 765-4321 @ 1234567890 0987654...

e 2020-01-15, null 555-1234 5555555555 (555) 86...
2019-01-02 ERROR undefined 2020-12-31 2024-05-01
test testing

123 ElmSt ? 456 Oak Rd null 201 Spear St, Suite 1050 Sa...

789 Pine St 1\ "N/a" 321 Maple Dr 201 Spear St, Suite 10...







Data Toolkit: Connect

SMART INGEST & EXPORT

e Bi-directional data cloud connection
e Ingest & export APIs for advanced use

-

Smart Ingest

Snowflake Google BigQuery @ Databricks

Amazon Redshift -ﬂ Amazon Athena A Azure Blob Storage

‘ Amazon 3 6 Google Cloud Storage

R MysaL PostgreSQL
Mgz
@ Oracle DB

*Smart Ingest. Co-developed with i hightouch



Data Toolkit: Connect

SMART INGEST & EXPORT IDENTITY

—

=~ e Bi-directional data cloud connection - e Capture Web and Mobile apps data
e Ingest & export APIs for advanced use 3

Manage anonymous and known traffic

Smart Ingest

0:? Snowflake Google BigQuery @ Databricks

Amazon Redshift -ﬂ Amazon Athena A Azure Blob Storage
-
@ Azure Synapse ‘ Amazon $3 e Google Cloud Storage

R MysaL PostgreSQL
Mgz
@ Oracle DB

*Smart Ingest. Co-developed with i hightouch



Content  Audience  Insights Integrations B ® & O @BINews\eher

Segmentation
(]
s e m e n t q t I o n users that meet  all ~ of the following criteria
Find users that meet | any v | of the following criteria @ X -

REFRESH TO SEE RESULTS

< REFRESH RESULTS
where | List Membership Includes

o B = [Z) SAVE LIST.

Contact Property
and  +Add Contact Proper
] EXPORT AS.

+ ADD REQUIREMENT

Find users that meet  any ~ | of the following criteria @@ X

Refine search v

st
Ul Custom Event

where | Campaign Equals None Selected ~

+ Add Custom Event field
+ ADD REQUIREMENT

+ADD A NEW GROUP




Users who have 22 List Membership  includes  Revised Flash Sale Jan 05

smart
Segmentation

i

Users who have ~ &J Purchase  at any time

-+ Profile property 4 Describe
Create audiences faster

. signup
& more confidently than contactFormSignup

ever before [& contactFormSignup Custom event

) loyaltyProgramSignup AR Users who performed

[%] newsletterSignup 199.23k past 30 days

e Data Preview 871.31k past 90 days

Recently referenced in
Postal AutoShip Hold Plan renewal
Tech Chat Signup August 24 Test

Last refresh a few min ago




Users who have 22 List Membership  includes  Revised Flash Sale Jan 05

smart
Segmentation

i

Users who have ~ &J Purchase  at any time

-+ Behavior 4 Describe
create audiences faster

& more confidently thq n Users Behaviors Demographics

SUGGESTIONS

eve r befo re Users with Positive or Neutral affinity

20% of users in this list are not likely to engage

Eligible users only @ L

Limit to users who can receive the message types used in this journey

e Data Preview location

Referenced within this journey’s campaigns

Brand affinity

® Positive 55% 154,750

® Loyal 34%
Locales

T I e

® Unscored 5%

e Data Suggestions

e Audience Insights

® English -en 57.1% 5,000

® Spanish -es 21.1% 1,845

® French - fre 14.2% 1,245

©® German - de 7.5% 657



Iterable Al.

Stand out from the noise.

DATA

Embrace
innovation
velocity




Iterable Al.

Stand out from the noise.

$1.3T

$40B $137B

2022 2024 2032

Embrace
innovation
velocity

e Generative Al Revenue

Source: Bloomberg Intelligence, IDC






4 ITERABLE Al

Reimagine the Iterable platform
to radically-improve brand agility




Announcing
Al Journey Assist




4 ITERABLE Al 2 P ®

Journey Assist

Create an onboarding journey with a couple

of follow-ups in multiple channels Messages

Increase productivity =
with Al automation

Send message After delay Split users

56/200 characters

+ Generate

Time delay




4 ITERABLE Al o P B Q

J ourn ey As S i St Generate journey ® x =

Create an onboarding journey with a couple
of follow-ups in multiple channels

Increase productivity =
with Al automation

Messages

Send message After delay Split users

e From natural language to
automated path creation

56/200 characters

+ Generate

7

e New journey creation

e Existing journey augmentation

Time delay




Iterable Al.

Stand out from the noise.




Iterable Al.

Stand out from the noise.

PEOPLE

DATA

AGILITY

Understand your Al.

Smart Segmentation

[Z] viewed_latest_updates  atanytime  with all conditions...

journey Entrance

Generate journey

Create ujourneyl

Journey Assist

Welcome series

Win-back

4 Generate

Brand Affinity
Reporting

atany

time

with all conditions...

24
D

Anonymous
User Tracking

Smart Ingest

+10 new sources

Positive

ersion_viewed  equals Vi



