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Do you have more 
projects than you 
have time?



Do you have 
engineering resources 
readily available?



Do you wish you could 
understand what drives 
customer sentiment?



The Cast
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Sr. Manager Product Design Sr. Product Designer

Product Manager
Noman Hamlani

David Morrison
Product Manager

Marissa Azzara
Sr. Product Manager

Julia Erlandson
Group Product Manager Principal Product Designer

Connie Chan
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Sr. Partnerships Manager





Heather Blank
“CMO”

Julia Erlandson
“Director of Marketing”



Fiterable Goals
1. Acquire new customers
2. Reach more mobile, 

international customers
3. Increase Customer 

Lifetime Value  
4. Improve Customer 

Sentiment



Marissa Azzara
Sr. Product Manager

Connie Chan
Principal Product Designer



Onboarding to 
1st Purchase

NEW FEATURES



Melissa Beyle
Sr. Product Designer

Helena Buckles
Sr. Partnerships Manager



Fiterable Goals
1. Acquire new customers
2. Reach more mobile, 

international customers
3. Increase Customer 

Lifetime Value
4. Improve Customer 

Sentiment



Expand Reach
NEW FEATURES



Visual -  Shows the Biz Goals

acquire new customers

Reach more mobile, international customers

Increase Lifetime Value of our current customers

Improve Customer Sentiment

Intro - Introducing the Fiterable Brand and Biz Goals

Fiterable Goals
1. Acquire new customers
2. Reach more mobile, 

international customers
3. Increase Customer 

Lifetime Value  
4. Improve Customer 

Sentiment



Noman Hamlani
Product Manager

Connie Chan
Principal Product Designer



Optimize 
and Focus

NEW FEATURES



Fiterable Goals
1. Acquire new customers
2. Reach more mobile, 

international customers
3. Increase Customer 

Lifetime Value
4. Improve Customer 

Sentiment



Evan Strater
Sr. Manager, Product Design

David Morrison
Product Manager



Understand 
and Iterate!

NEW FEATURES



Fiterable Goals
✔

✔

✔

✔

Acquire new customers
Reach more mobile, 
international customers
Increase Customer 
Lifetime Value
Improve Customer 
Sentiment



The Cast

Evan Strater Melissa Beyle
Sr. Manager Product Design Sr. Product Designer

Product Manager
Noman Hamlani

David Morrison
Product Manager

Marissa Azzara
Sr. Product Manager

Julia Erlandson
Group Product Manager Principal Product Designer

Connie Chan

Helena Buckles
Sr. Partnerships Manager





Increased 
Productivity

FALL 2024



Easily Activate 
Data

TODAY



More Precise 
Segmentation

WINTER 2024



Understand 
and Iterate!

FALL 2024



Expand Audience 
Reach

WINTER 2024



Marketing Strategy 
and Leadership
Marketing is the function 
with the most diverse 
skillsets. There are 
strategists, creatives, 
engineers, data scientists, 
analysts, event planners, 
and so much more.

Putting It Into 
Practice
Marketing is the name; 
personalization is the 
game. The “Practice Makes 
Personal” track focuses on 
the “how” of marketing.

Community and 
Collaboration
We’re all in this together. 
Marketing is a vast, 
welcoming community of 
professionals 
experimenting and finding 
new, inventive ways to 
develop deep relationships 
with customers.

Session Tracks


