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Do you have more
projects than you
have time?




Do you have
engineering resources
readily available?




Do you wish you could
understand what drives
customer sentiment?
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Fiterable Goals

1. Acquire new customers

2. Reach more mobile,
international customers

3. Increase Customer
Lifetime Value

4. Improve Customer
Sentiment
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Fiterable Goals

1. Acquire new customers

2. Reach more mobile,
international customers

3. Increase Customer
Lifetime Value

4. Improve Customer
Sentiment




Expand Reach

NEW FEATURES

give you a big warm

Fiterable wi

to be used
sel!

WhatsApp
Quick Replies

‘¥ Strength-training

Ok, but WhatsApp is coming to

WhatsApp

Sign me up!

WhatsApp Templates




Fiterable Goals

1. Acquire new customers

2. Reach more mobile,
international customers

3. Increase Customer
Lifetime Value

4. Improve Customer
Sentiment
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Optimize
and Focus

NEW FEATURES
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Fiterable Goals

1. Acquire new customers

2. Reach more mobile,
international customers

3. Increase Customer
Lifetime Value

4. Improve Customer
Sentiment
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Understand
and Iterate!

NEW FEATURES
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Frequency optimization
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Fiterable Goals

v Acquire new customers

v Reach more mobile,
international customers

v Increase Customer
Lifetime Value

v/ Improve Customer
Sentiment

ourney Goals .
J&Mef,)i'cs Smart Segmentation

559,191
[%] viewed_latest_updates e  with all conditions...

$33,551,460 Journey Enfrance  atanytime  with all conditions.

Embedded
in Journeys

Smart Ingest

+10 new sources

Brand Affinity
Reporting
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Smart Ingest
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offer codes

Journey Tracking & Conversions

Node D 896
Yes/no split [ purchase
Matches 3 criteria
Conversion rate: 30.1%
Users converted: 559,191
Journey conversion added 4/01/24

Revenue $33,551,460
Purchases / M (email) 314
Revenue / M (email) $18,840
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Time delay

1day, 0 hours, 0 minutes
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More Precise
Segmentation
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Understand Brand Affinity
and Iterate! Reporting
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Session Tracks

Marketing Strategy
and Leadership

Marketing is the function
with the most diverse
skillsets. There are
strategists, creatives,
engineers, data scientists,
analysts, event planners,
and so much more.

Putting It Into
Practice

Marketing is the name;
personalization is the
game. The “Practice Makes
Personal” track focuses on
the “how” of marketing.

Community and
Collaboration

We're all in this together.
Marketing is a vast,
welcoming community of
professionals
experimenting and finding
new, inventive ways to
develop deep relationships
with customers.




